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i am passionate about 
graphic design. it is a 
powerful formula that 
mixes form, imagery 
and words—like con-
nective tissue that is 
binding and supporting.

how do you create an 
unforgettable graphic 
design solution?
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graphic design conveys information, 
delivering meaning to others. 

it solves problems, influences, conveys 
a feeling, creates connections, memo-
ries and experiences.

an innovative graphic designer creates 
beauty and, at times, the grotesque—
all for the sake of an impactful  
emotional appeal. 

using imaginative thinking and the  
freedom to explore, graphic designers 
create order.

… but first, collaboration is needed.

ATTRACT, INFORM, ENGAGE AND FOSTER AN AUDIENCE

“When writers  
and visual teams  
collaborate on  
projects, content 
marketing rises 
above competing 
noise, ratchets up 
the impact and gives 
you a better chance 
for success. Add a 
personal connection, 
or an emotional or 
humorous appeal, 
and your content is 
destined to score 
higher points in  
relevance, attention 
and likability.”

—Twirling Tiger Media 
blog post “Images are 

Core in the Age  
of a Visual Culture… 

for Good Reason”
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a graphic designer is tasked with creat-
ing solutions with impact and clarity. 

the deliverable to any assignment: 
create a design solution that aligns 
with the content, resonates with  
the target audience and piques  
their interest to engage further.

first, fully understand the scope of the 
project with the help of stakeholders.

a key to robust design solutions  
is collaborating with stakeholders  
possessing skills and knowledge  
from varied disciplines. 

here are some tips for creative  
collaborations and ideation:

COLLABORATE ON PROJECTS WITH NON-CREATIVES*

• keep your team size manageable and establish a leader
• set the expectation for the group
• establish the goal of the assignment and share information
• be prepared by reviewing materials prior to the meeting
• respect and consider everyone’s input
• avoid allowing any one person to dominate the process
• remain open-minded to suggestions
• work on bridging differing ideas into workable solutions

*Everyone can learn to  
be creative. Read how 
and why to regain  
creativity in our blog 
post,  “The Importance of  
Fostering Creativity.”

“The creative  
process can be a  
little messy and 
chaotic as projects 
often loop back 
through inspiration, 
ideation and imple-
mentation, allowing 
collaborators to 
refine ideas and 
explore alternative 
directions, but  
this workflow must 
be encouraged to 
promote the best 
design solutions.”

—Twirling Tiger Media 
blog post “Good Design  

Empowers Us to  
Interact with Ease  

and Confidence”
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creatives are natural design thinkers 
using human-centered techniques to 
solve problems in innovative ways. 

companies like Apple, Google,  
Samsung and GE have adopted  
the Design Thinking approach  
because it questions the problem,  
the assumptions and the implications.  

here is an overview of the five phases 
of Design Thinking that contribute  
to an innovative process. 

• empathize with your users
• define your users’ needs, their  
 problem and your insights
• ideate by challenging assumptions  
 and creating ideas for innovative  
 solutions
• prototype to start creating solutions
• test solutions and get user feedback 

it is important to note the phases may 
not always follow this order because 
where you start, repeat and end in the 
creative process is not rigid. (if you  
are a creative type of any sort, you 
practice this already.)

USE A ‘DESIGN THINKING’ PROCESS

Additional Resource 

Read our blog post  
“What’s Your 
 Innovation Process?”

https://dschool.stanford.edu/resources/getting-started-with-design-thinking
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once you have gained understanding 
of a project and discussed myriad 
solutions with your team from varied 
disciplines, it’s time to narrow the 
field of those you collaborate with.
 
it’s the well-executed convergence of 
concept + imagery + graphic design + 
words that wins. 

the collaboration between a graphic 
designer and a wordsmith is supreme 
to the success of your project. 

this duo of creatives—a graphic 
designer and a writer  —can unlock 
the essential tool of using well-paired 
visuals with copy to enhance the  
potential of marketing or editorial 
content to meet a client’s business 
goals. 

develop a collaborative partnership 
with a writer and strategize how you 
will arrive at a powerful deliverable.

GRAPHIC DESIGNER + WRITER

Additional Resources 

View our Expert Advice 
web presentation “When 
You’ve Come to Creative 
Loggerheads”

Read our blog post “Hey, 
Look at Me! Why and 
How to Leverage Imagery 
in Content Marketing”

Read our blog post “How 
to Create Award-Winning 
Content”

“Connecting with 
an audience using 
high-quality images 
that are paired with 
content raises the 
profile and percep-
tion of a business, 
which in turn, builds 
trust and respect.”

—Twirling Tiger Media 
blog post “How to Use  
Images and Pair Them 

with Headlines”

https://twirlingtigermedia.com/knowledge-center/when-youve-come-to-creative-loggerheads/
https://twirlingtigermedia.com/knowledge-center/when-youve-come-to-creative-loggerheads/
https://twirlingtigermedia.com/knowledge-center/when-youve-come-to-creative-loggerheads/
https://twirlingtigermedia.com/blog/how-to-leverage-imagery-in-content-marketing/
https://twirlingtigermedia.com/blog/how-to-leverage-imagery-in-content-marketing/
https://twirlingtigermedia.com/blog/how-to-leverage-imagery-in-content-marketing/
https://twirlingtigermedia.com/blog/how-to-leverage-imagery-in-content-marketing/
https://twirlingtigermedia.com/blog/how-to-create-an-award-winning-series-of-articles/
https://twirlingtigermedia.com/blog/how-to-create-an-award-winning-series-of-articles/
https://twirlingtigermedia.com/blog/how-to-create-an-award-winning-series-of-articles/
https://twirlingtigermedia.com/blog/how-to-use-images-and-pair-them-with-headlines/
https://twirlingtigermedia.com/blog/how-to-use-images-and-pair-them-with-headlines/
https://twirlingtigermedia.com/blog/how-to-use-images-and-pair-them-with-headlines/


as a visual creative, you are wired with 
the courage needed to take the vision-
ary risks that allow a client to stand 
out from the crowd.

budget for and utilize professional  
illustrators, photographers, info-
graphic designers, web developers 
or videographers in order to execute 
your vision.

follow a client’s style guides … loosely. 
(confidently use your creative license.)

communicate the reasoning behind 
your design choices. present (and be 
able to defend your solutions) to your 
clients for approval.

remember, most marketers or editors 
are comfortable offering audiences 
written content that is relevant, orig-
inal, helpful and thought-provoking, 
but words alone will not advance 
messaging.

a visual storyteller has a central role 
to play in the Experience Age.

VISUAL STORYTELLER SKILLS

Key capabilities for a  
visual communicator  

Innate talent

Listening skills and 
open-minded

Empathy

Works independently and 
works well with others 
from varied disciplines

Ability to absorb and 
organize multiple sources 
of information, distill 
it and create powerful 
solutions

Establishes a trusted net-
work of other creatives

Absorbs all types of  
creative works for inspira-
tion—from architectural 
design to fine art

Never stops “seeing” 
creative possibilities

Mastery of industry-stan-
dard software

Easily communicates the 
reasoning behind design 
choices

https://dailycampus.com/2020/10/09/the-experience-age-is-already-here/


We tell stories that deepen  
engagement through  

thoughtful design,  
imagery and writing.
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The Threat and Promise 
OF QUANTUM CYBERSECURITY
A look at all the ways these advanced technologies can both attack and protect us

BY DUNCAN JONES AND MARK JACKSON

eEXPERTS BELIEVE THAT QUANTUM COMPUTERS will become powerful enough over 
the next few years to break current encryption methods, including the RSA public-key 
cryptosystem. It’s believed that adversarial governments and other bad-faith actors are 
already pursuing a strategy of securing valuable digital assets, so they can be opened 
when quantum computers have achieved that ability. 

Many cybersecurity professionals are aware of the looming threat that quantum 
computing presents to the long-term protection of their organizations’ critical infra-
structure and digital assets. However, what is not commonly known is the security 
resilience that quantum computers can also provide.
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¦  TECHNOLOGY

WE ARE IN A PROTRACTED MOMENT when artificial intelligence (AI) is 
everywhere, without having yet truly emerged. No discussion of security is 
complete without mentioning it, but it’s always dominated by the future tense.

For the moment, machine learning has improved mainstream defensive  
solutions, and this one time, the upright citizens have gotten out ahead of  
the criminal horde.

Beyond those first steps, hype cycles and marketing promises, the era of  
AI in cybersecurity has not yet arrived. But it’s unmistakably on the horizon, 
and it promises to completely redefine both attacks and defenses in the next 
several years.
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EVOLUTION
REVOLUTION

RESPONSE

ARE WE READY  
FOR WHAT THE  
TECHNOLOGY  

HAS IN STORE?
BY MATT GILLESPIE

NEXT MOVES FOR AI
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the  
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ork
Offices with millions of street  
addresses. Operations with  
higher unpredictability. And a  
distributed workforce increasingly 
vulnerable to cyberattacks. 
BY ASTRID HARDERS

IT’S TUESDAY MORNING in the suburbs, where the Smith family is hard at work. Dad is in 
endless Zoom meetings with his lawyer associates in his home office. He gets up occasionally to 
adjust the Nest thermostat. Mom is sitting at her adapted bedroom desk reviewing scripts and 
streaming a newly released piano album via Alexa. Their teenaged daughter is half-attending 
an online algebra lesson in her bedroom while scrolling through her Instagram account. Her 
little brother, seeing how the entire family is busy, has muted his microphone and turned off his 
laptop’s camera during his Zoomed geography class. He instead downloads a new version of his 
favorite video game. 

By lunchtime, the Smiths will unintentionally have leaked confidential court documents, 
provided intellectual property thieves with a script plot, and opened up their home to cyber 
attackers. 
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“I and other folks realized this isn’t 
just going to be us ‘getting by’ for 
a few weeks or months; we have to 
figure out how we’re going to run 
this company securely, sustainably, 
and thrive in a distributed fashion 
for the long term.” —Ben Waugh, CISSP
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As employees  
continue to work  
on their own 
terms and turf,  
cybersecurity 
teams need a sus-
tainable approach 
to protections

When the COVID-19 
pandemic forced corpo-
rate offices to close and 
employees to work from 
home, Ben Waugh, CISSP, 
thought of business 
continuity plans built on 
worst-case scenarios. 

“Theoretically, this is 
what a lot of companies 
planned for, but we never 

really prepared for it to be 
this widespread and over 
an extended period of 
time,” the chief infor-
mation security officer 
for Seattle-based digital 
health interoperability 
platform Redox recalls.

The two-month mark, 
Waugh says, was when 
everything really sunk in. 

“I and other folks  
realized this isn’t just 
going to be us ‘getting 
by’ for a few weeks or 
months; we have to  
figure out how we’re  
going to run this com-
pany securely, sustain-
ably, and thrive in a 
distributed fashion 
for the long term.”

THE EVOLVING  
HOME OFFICE BY ANNE SAITA
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¦  PROGRAM MANAGEMENT

ILLUSTRATION BY JONATHAN REINFURT

HERE’S A PREDICTION FOR 2020 that is likely to be 
proven true any day now, if it hasn’t already: Somewhere 
in the world we’re just now learning about a serious 
DDoS attack, successful phishing campaign, disruptive 
ransomware attack or reputation-damaging data breach. 

If we allow this kind of disturbing news to determine 
our immediate actions, we are at high risk of being led 
by day-to-day affairs rather than taking the long view. 
To prevent that and to ensure we spend our valuable 
resources on doing the right things correctly and at the 

BY MICHEL TEUWEN, CISSP

HOW TOBRING MORE  
BALANCE TO YOUR 2020  

CYBERSECURITY PROGRAM

Hint:  
Learn to  
leverage  
Lean and  

Agile
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right moment, there is a strong need for balance in 
information security. This can be achieved by incorpo-
rating the best of Lean and Agile methodologies.

This approach will result in comprehensive stra-
tegic and tactical plans that are practically feasible 
and have wide support within all layers of an orga-
nization. That includes raising security awareness at 
all levels; providing efficient incident responses; and 
visible compliance contributing to an optimized audit 
process. 
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What’s at stake in securing IoT’s massive attack 
surface, made up mostly of lightweight devices 
with few security protections.  BY MATT GILLESPIE

IoT creates nooks and crannies in your 
network where the light never reaches. 
You can’t easily see the vulnerabilities 
there, and it may be impossible to know 
where to look. a
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